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Andrew Clark
Event Planning | Trade Show Management | Marketing
Boise, ID 83716 • (208) 283-7141
Andrew@aclarks.com
www.linkedin.com/in/andrew-clark34/
Portfolio: Aclarks.com

Areas of Expertise
• Event / Trade Show Planning • Project Management • Logistics Coordination • Budgeting /
Cost-Saving
• Client Consultations • Process Improvement Strategies • Marketing / Promotions • SEO / Google
AdWords
• Event Operations • Attendee Experience • Budget Reconciliation • Stakeholder Management
• Cvent | Salesforce | Asana • Contingency Planning • Internal Communications • Mobile Event Apps

Education
• B.A. in Communication (Public Relations)
• Certificate in Marketing

Additional Experience
• Public Relations Intern — AARP Idaho (2019)
• Lead Construction Project Manager — Bright Star Construction (2015 - 2020)

Certifications & Technical Skills
Certifications:
• ActiveCampaign Email Marketing Certified
• HubSpot Email Marketing Certified
• Google AdWords Certified
• Familiar with CMP standards (Certified Meeting Professional)
• Experienced with PMP frameworks (Project Management Professional)

Event & Marketing Tools:
• Cvent, Salesforce, Asana, Zoom, Google Workspace
• Adobe Premiere Pro, Photoshop, After Effects
• ActiveCampaign, Marketo

Professional Experience

2025 - Present — AMP MEMBERSHIPS, Atlanta GA
Director of Marketing | Strategic Brand & Product Marketing
Directed marketing strategy and execution for AMP, driving brand positioning, customer engagement,
and product
adoption across SaaS and hardware solutions in the automotive industry. Scaled the first-ever launch of
AMP’s
quarterly consumer insights report, leading content development, campaign strategy, and cross channel



promotion
to position AMP as a thought leader in the industry. Spearheaded go-to-market strategy for two major
product
rollouts (one hardware and one software), aligning sales, product, and creative teams for high-impact
launches.
• Drove $3.4M in new business growth within the first four months by activating targeted marketing
initiatives.
• Managed integrated campaigns (email nurture, digital ads, social), increasing visibility, loyalty, and
revenue.

2022 - Present — NATIONAL CARWASH SOLUTIONS, Boise, ID
Senior Corporate Event Operations Leader | Global Trade Shows & Experiential Strategy
Directed global corporate event operations for NCS’s $3.5M portfolio, managing end-to-end planning
and execution for
flagship shows, national roadshows, and internal summits. Oversaw logistics across venue sourcing,
vendor contracting,
registration, F&B, AV, housing, transportation, and staff coordination. Successfully scaled programs
from concept to
execution with cross-functional and executive alignment.
• Managed 20+ annual events, including programs with 3,000+ attendees.
• Built and led internal workflows to reduce third-party dependency.
• Established scalable operational processes and debrief frameworks.
• Partnered with C-suite, sales, and product teams to define KPIs, streamline timelines, and drive brand
alignment.
• Directed Cvent setup, Salesforce integration, and event registration workflows.

2020 - 2022 — SUDS CREATIVE, Meridian, ID
Sr. Lead Project Manager
Led a portfolio of 13 Tier 1 accounts, generating $3M in new business through strategic planning and
performance-driven
marketing initiatives. Streamlined communication across teams by facilitating weekly group and 1:1
meetings, providing
clear direction on goals, and identifying areas for optimization based on performance metrics, client
hours, and ROI analysis.
• Spearheaded 150+ go-to-market campaigns, boosting brand visibility at events and trade shows.
• Operated cross-functionally as Trade Show Coordinator, Demand Marketer, and Account Manager,
while managing
and mentoring a team of 13 project managers.

2019 - 2020 — CRADLEPOINT, Boise, ID
Corporate Events Manager
Planned and executed commercial and corporate events with a focus on practical strategy and clear
team coordination.
Helped guide a skilled team through event launches while keeping projects on time and under budget,
managing more than
$2M in event spending. Created focused promotional plans to support attendance and visibility.
• Helped grow new business by generating qualified leads across North America, Europe, and
Asia-Pacific.



• Managed global PR efforts to support brand recognition and drive more organic traffic at key events.


